
30 Creative Hotel 

Package Ideas
From One-Of-A-Kind 
Independent Hotels



Business 
Traveler 
Package

What They Did Right:

! Great example of getting inside your 

guests’ head and identifying what is 

important for their stay.

! Most of the extra perks are low cost 

for the hotel.

! Great way to show off they are a 

business-friendly hotel.

! On the corporate credit card, a little 

upgrade like this is a no-brainer. 

Historic Hotel Bethlehem
Bethlehem, PA

https://www.hotelbethlehem.com

https://www.hotelbethlehem.com/


American 
Girl 
Sleepover

What They Did Right:

! Outside-the-box thinking on a 

partnership with American Girl led to 

a one-of-a-kind experience and 

amazing memories for families.

! Great imagery tugs at the heart 

strings. Who could say no to those 

smiling faces?

! They also capitalized on the 

opportunity to highlight their Kidzzz

Club amenity as part of the package 

features. 

The Benjamin
New York, NY

https://www.thebenjamin.com

https://www.thebenjamin.com/


Towne & 

Country 

Offer

What They Did Right:

! A fantastic way for two friendly 
competitors that offer different 
experiences to cross promote their 
properties.

! They took advantage of an 
opportunity to also highlight a 
recent award that helps tie the 
properties together.

! Great job using this as an incentive 
for guests to book direct. 

Stonehurst Place
Atlanta, GA
https://stonehurstplace.com

https://stonehurstplace.com/


O’ Christmas 

Tree

What They Did Right:

! A great way to stimulate Nov/Dec 

stays within their drive market. 

! Puts the hotel front-and-center 

during an amazing family tradition 

and memory. 

! Highlights Vermont as a winter 

destination with more to offer than 

its famous skiing. 

Topnotch Resort & Spa
Stowe, VT

https://www.topnotchresort.com

https://www.topnotchresort.com/


Helicopter 

Package 

What They Did Right:

! Getting to Catalina via a chopper is 

shockingly commonplace for 

upscale travelers. This hotel cuts 

themselves in on the deal. 

! Great images of the actual 

helicopter and aerial views let the 

guests know exactly what to expect.

! Highlighting seasonal savings can 

help attract more guests in the off-

season.

Hotel Metropole
Avalon, CA

https://www.hotel-metropole.com

https://www.hotel-metropole.com/


College 
Visit

What They Did Right:

! This clever package skillfully targets 

potentially high-value repeat guests. If 

their child decides to attend the 

University, the parents are likely to 

book return visits several times a year. 

! Many of the perks are free or provided 

by the Admissions Office at the 

University.

! They address that awkward “sharing-

a-room-with-your-teenager” topic 

head on. Sofa-bed for the win! 

Oakhurst Inn
Charlottesville, VA

http://oakhurstinn.com

http://oakhurstinn.com/


Golf 
Package 

What They Did Right:

! Reaching out to the local community 
for staycations is often an 
overlooked opportunity. 

! Get in the good graces of the locals, 
and they’ll point guests your way. 

! There is nothing travelers hate more 
the extra fees, it’s always great to 
highlight if these are waived!

Sycuan Golf Resort & Spa
El Cajon, CA
http://www.sycuanresort.com

http://www.sycuanresort.com/


The Little 
Campfire Kit

What They Did Right:

! Can’t do this at a typical hotel, can 

you? This hotel leans into their 

unique set up.

! Local, artisanal s’more kits – totally 

hipster, totally Portland. 

! This package engages your senses –

the campfire smell, melty delicious 

s’mores. You got us… take our 

money! 

The Vintages Trailer Resort
Dayton, OR

https://www.the-vintages.com

https://www.the-vintages.com/


Get Buzzed

What They Did Right:

! The Lenox proves that eco-
friendly is not just lip-service. 

! An experience that doesn’t hog 
your hotel trip.

! Encourages Sunday night stays. 
! It doesn’t get much more local 

than specialty drinks made with 
honey from the rooftop made 
from pollen from neighborhood 
flowers.

The Lenox Hotel
Boston, MA
https://www.lenoxhotel.com

https://www.lenoxhotel.com/


Sunset 
Cruise

What They Did Right:

! A sunset cruise is a fabulous 
opportunity for guests to snap photos 
they’ll sure to share with all their 
friends.

! Packages under $50 fall into the 
impulsive sending category. No need 
to think about it, just sign me up! 

! Package encourages advanced 
bookings, and we all want more of 
those!

Lakehouse Hotel and Golf Resort
San Marcos, CA
http://www.lakehousehotelandresort.com

http://www.lakehousehotelandresort.com/


Ballroom 
Dancing 
Weekends

What They Did Right:

! The idea of transformational travel!
where guests learn something new!
is very hot right now. Learning to 

dance is a top bucket list item!

! It can attract engaged couples 

looking to brush up on their dance 

moves before their big day. By the 
way – do you have your guest room 
blocks sorted out?

! This package is  loaded with value:   

6 meals included!

Purity Spring Resort
Madison, NH

https://www.purityspring.com

https://www.purityspring.com/


Little 
Explorers 
Experience

What They Did Right:

! This adorable tent is straight out every 

mom’s Pinterest dreams! Expect lots 

of hashtags coming from this room! 

! Take your property from child-friendly 

to fanatical-for-families, and you’ll win 

the parents’ loyalty for years to come. 

Oh, the memories!

! Great plug for their Wi-Fi, a must-have 

amenity for every generation.  

Stein Erikson Lodge
Park City, UT

https://www.steinlodge.com

https://www.steinlodge.com/


Farmer’s 
Market 
Package

What They Did Right:

! Foodies are sure to flock to this 
amazing farm-to-fork experience. A 
trip to the market with the chef is 
like being on your own Food 
Network show.

! Emphasizing limited availability for 
this experience helps create a sense 
of urgency to book soon.

The Lord Jeffery Inn
Amherst, MA
https://www.lordjefferyinn.com

https://www.lordjefferyinn.com/


ECO Tours

What They Did Right:

! Eco-friendly is more than just 

reusing towels! This hotel proves 

their commitment.

! Offering this tour as a 

complimentary experience for 

midweek bookings is a creative way 

to help shift more price sensitive 

guests to slower demand periods. 

! A unique promo makes it easy for 

guests to book their preferred 

package. 

Bayfront Marin House
St. Augustine, FL

https://www.bayfrontmarinhouse.com

https://www.bayfrontmarinhouse.com/


Petit Bebe –
Mini 
Babymoon

What They Did Right:

! Babymoons are becoming 

increasingly popular, so this package 

is perfect for taking advantage of 

this trend and showing up in search 

results.

! Adding in a photoshoot adds value 

for the couple and is savvy 

marketing for the hotel.

! Nice job of making package 

inclusions and pricing clear and easy 

to book online.

Antlers on the Creek
Durango, CO

https://www.antlersonthecreek.com

https://www.antlersonthecreek.com/


KMAC Cliff
Camping

What They Did Right:

! Typically, we think of packages as a 

tool to get heads in beds, but this 

unique adventure actually sends them 

out into the wild one night!

! This smart local partnership 

essentially refers all the extra work to 

their partner KMAC, but The Stanley 

still gets credit for this amazing 

experience in the guest’s mind. 

Stanley Hotel
Estes Park, CO

https://www.stanleyhotel.com

https://www.stanleyhotel.com/


Stay and 
Wander

What They Did Right:

! They do a great job of anticipating a 

weekend warrior’s desires with this 

package. After a full day of hiking, 

relaxing by the pool and getting a 

massage sounds heavenly!

! This offer expertly promotes a 

variety of amenities, including their 

on-property spa, pool, dining and 

local activities.

Valhalla Resort Hotel
Helen, GA

http://valhallaresorthotel.com

http://valhallaresorthotel.com/


Spirits 
Package

What They Did Right:

! A great mix of low cost on-property 

perks and essential New Orleans 

experiences through local 

partnerships.

! They embrace the “skeletons in their 

closet” so to speak… 

! Easy-to-remember Promo Code 

makes it simple for guest to 

understand how to book.

Bourbon Orleans Hotel
New Orleans, LA

http://www.bourbonorleans.com

http://www.bourbonorleans.com/


Bozeman 
by Bike

What They Did Right:

! This hotel is the master of local 
partnerships and they inevitably get 
a lot of referrals as a result.

! Guests travel to experience the area 
– set them up for an adventure. 

! Easy to read bullet points let’s 
guests know exactly what is 
included, and bonus they can book 
online instantly. 

The Lark
Bozeman, MT
https://www.larkbozeman.com

https://www.larkbozeman.com/


Every Day
I’m Trufflin’

What They Did Right:

! This clever package is what traveler 
writers dream of and love to 
highlight to their readers.

! The way this package is written and 
designed leaves it open to appeal 
to all chocolate-loving travelers –
from girlfriend getaways to a 
romantic rendezvous.

Hotel Interurban
Seattle, WA
https://www.hotelinterurban.com

https://www.hotelinterurban.com/


Surf’s Up!

What They Did Right:

! Surfing might not be the first thing 

that comes to mind when you think 

of Maine, but this package does a 

great job highlighting the unique 

adventures that await.

! The description perfectly positions 

this package as being appropriate 

for families or couples, thus 

widening their potential audience.

! They spell out the savings!

The Meadowmere Resort
Ogunquit, ME

https://www.meadowmere.com

https://www.meadowmere.com/


Foodie 
Package

What They Did Right:

! Nice use of recent press about their 
town being named a top foodie 
destination.

! The cookbook is a low-cost bonus 
that will remind guests of their 
amazing stay, and inspire repeat 
stays for years to come. 

! Even if they don’t book this 
particular package, the guest gets 
the picture – this hotel is serious 
about food!

King Charles Inn
Charleston, SC
https://www.kingcharlesinn.com

https://www.kingcharlesinn.com/


Shellfishing
Package

What They Did Right:

! They make living–like-a-local easy 

by taking care of permits. Nobody 

wants to deal with that on vacay.

! Authentic photos of the experience 

allows potential guests to envision 

themselves there… and how cool it 

will look on Instagram.

! This package reassures guests that 

all the details and planning will be 

handled, making it easy for them to 

book with confidence.

The Platinum Pebble Boutique Inn
West Harwich, MA

https://www.platinumpebble.com

https://www.platinumpebble.com/


Romantic
Perks

What They Did Right:

! Great job highlighting property 
amenities that sell their value 
proposition. 

! Package consists of easy-to-deliver 
perks that guests love. A win-win!

! The accompanying insider’s guide 
to romantic destinations and top 
restaurants for couples positions 
them as an authority on the city. 

The Kinzie
Chicago, IL
"##$%&''((()*+,-+."/#.0)1/2

https://www.kinziehotel.com/


Fly with us 

into History

What They Did Right:

! Gettysburg is known as a history buff 
mecca, but this package takes the 
typical tour to new and memorable 
heights

! Including celebratory drink at Gloryridge
Tavern is a perfect way to bring the 
adrenaline back to the hotel. 

! A keepsake certificate of this incredible 
experience is sure to be cherished, and 
remind them to book a return visit soon.

The Lodges at Gettysburg
Gettysburg, PA
http://www.gettysburgaccommodations.com

http://www.gettysburgaccommodations.com/


Suite Tea 
Package

What They Did Right:

! Travel is all about new experiences 
and enjoying High Tea on breezy 
veranda overlooking Ocean 
Avenue does just that. Talk about 
feeling on top of the world!

! A great image of their beautiful 
spread grabs a potential guest’s 
attention… and their imagination.

! Naming the retail value of the High 
Tea helps reassure savvy travelers 
that they are getting a great deal.

The Georgian Hotel
Santa Monica, CA
https://www.georgianhotel.com

https://www.georgianhotel.com/


Cabana
Club

What They Did Right:

! This package nails the Scottsdale 
traveler’s day-dream: Lounging by 
the pool with style, privacy, and an 
ice cold beer.

! Great tactic to encourage a room 
upsell by offering a discount to 
upgrade within the package.

Hotel Adeline
Scottsdale, AZ
https://www.hoteladeline.com

https://www.hoteladeline.com/


Authentic 
Catalina 
Adventure

What They Did Right:

! Busy people like to stay busy! This 
package takes the work out of 
creating an action-packed itinerary.

! Wonderful way to showcase all 
there is to do on the island for 
prospective visitors.

Aurora Hotel
Avalon, CA
https://www.auroracatalina.com

https://www.auroracatalina.com/


Desert Dog

What They Did Right:

! A donation in the dog’s name to 

the Humane Society plays right to 

the big hearts of dog-lovers! 

! The package highlights dog-

friendly amenities such as patio 

dining and nearby activities.

! A keepsake dog tag will serve as a 

great reminder of their memorable 

stay, and hopefully cue a repeat 

visit.

Lodge on the Desert
Tucson, AZ

https://www.lodgeonthedesert.com/en-us 

https://www.lodgeonthedesert.com/en-us


Family
Fun Package

What They Did Right:

! Giving guests a choice of attractions 
lets families better personalize the 
experience to their kid’s age and 
interests, so everyone will have fun.

! The option to use their dining credit 
towards the property restaurant or 
convenient room service is a nice 
bonus for tired parents of restless 
toddlers.

The Grove Hotel
Boise, ID
http://www.grovehotelboise.com

http://www.grovehotelboise.com/


Contact our Hotel Partnership Team at

partner@stashrewards.com
or visit

stashrewards.com/hoteliers
for more information.

READY TO
GET STARTED?

LEVEL THE PLAYING FIELD WITH STASH

Attract frequent travelers

Stash helps independent hotels
attract points-hungry road warriors.

Increase repeat visits

After enrolling, Stash members increase 
visits and spend by nearly 50%.

Drive direct bookings

Points guide guests to book through
more profitable direct channels.

Win groups and meetings

Points drive new business and 
protect long-term accounts.

Ongoing marketing exposure

Innovative marketing programs that target 
a broad range of high-value travelers.

Stay independent

A rewards program for independent
hotels, without the chain.

mailto:partner@stashrewards.com



